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Overview

AVG SCORE VOICES MIN

72100 5 67

Voice Summary
Daniel Brooks

Lena Park

Ethan Murray

Nina Chowdhury

Mark Reynolds

TOP STRENGTHS

- Attention Capture (90/100)
- Emotional Connection (88/100)
- Message Comprehension (86/100)

TOP CONCERNS

- Message Persuasion (34/100)
- Brand Awareness (64/100)
- Cta Clarity (71/100)
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Priority Fixes

PRIORITY (FIX BEFORE LAUNCH)

- There is no external validation, metrics, or proof provided to support the idea that
Coinbase is a viable alternative to the current financial system.

- The ad ignores all common objections to cryptocurrency (volatility, security, complexity),
focusing instead on the failures of fiat currency.

- There is zero external validation or data provided to support Coinbase as a viable
solution to the economic issues depicted.

- The ad does not address common objections to crypto (volatility, complexity,
regulation), which are significant barriers for the general audience it seems to be
targeting.

- Because the brand is only revealed at the very end, there is a high risk that viewers will
remember the 'Everything is Fine' song but forget which company was behind it.

- The call to action is essentially just the brand name 'coinbase' appearing at the end.
There is no concrete action verb like 'Sign Up' or 'Start Trading', which leaves the viewer
to infer the next step.

- The value proposition is purely negative—it's 'not the current system'. From a statistical
or technical perspective, there's no mention of how crypto or Coinbase provides a hedge
against the inflation depicted.

- There is zero empirical evidence or third-party validation provided. The ad operates
entirely on emotional resonance and social commentary.

- The ad ignores all common objections to crypto (volatility, complexity, regulation) and
focuses solely on the flaws of the fiat system.

- The ad differentiates crypto from fiat, but it does nothing to differentiate Coinbase from
other exchanges like Binance or Kraken.

WARNING (CONSIDER IMPROVING)

« The primary call to action is the brand name 'Coinbase' appearing after the text 'If
everything's fine don't change anything.' While the irony is clear, it lacks a concrete action
verb like 'Get Started' or 'Download.'

- While the ad is brilliant at identifying pain points (inflation, job insecurity), it fails to
articulate a concrete value proposition for Coinbase itself. It assumes the viewer
understands how crypto solves these systemic issues.

- The brand is completely absent for the first 115 seconds of a 122-second ad. While the
ending is impactful, viewers who drop off early will have no idea who the advertiser was.

« The visual style of the ad (gritty, cinematic) does not use Coinbase's signature blue and
white brand assets until the very end, making it hard to identify the brand during the
viewing experience.
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- The CTA and brand reveal are entirely back-loaded. In a two-minute video, viewers who
drop off before the final five seconds will have no idea what is being advertised or what to
do next.

- While the ad successfully critiques the current system, it fails to articulate why Coinbase
or crypto is a superior alternative. It leads with a 'pain point' but offers no 'gain point'
beyond being 'different.’

- The visual style is cinematic and generic to the 'dystopian musical' genre; it doesn't use
Coinbase's signature blue or specific Ul elements until the final logo.

- The brand reveal is withheld until the final 5 seconds of a 2-minute video. While this
serves the narrative 'twist', it risks losing viewers before the brand is even identified.

- The motivation is purely reactionary—change for the sake of escaping a broken system.
It doesn't provide a low-friction reason to act now or explain why Coinbase specifically is
the right vehicle for that change.

- Because the brand is only revealed at the very end, recall depends entirely on the viewer
watching the full 2 minutes. There are no brand cues in the first 115 seconds.

GOOD (ROOM FOR IMPROVEMENT)

- The CTA is placed at the very end, serving as the punchline to the narrative arc. This is
effective for brand awareness, though it misses the opportunity for mid-content
reinforcement.

- The motivation relies entirely on the viewer's dissatisfaction with the current economic
state. It doesn't offer a low-commitment first step or a specific benefit of using Coinbase
over other platforms.

- The ad differentiates Coinbase by not looking like a typical financial services ad. It
avoids the 'happy family in a sunlit kitchen' trope entirely.

« The primary message 'lF EVERYTHING'S FINE DON'T CHANGE ANYTHING' is a clever
use of reverse psychology, but it lacks a concrete action verb like 'Download' or 'Sign Up.'
It relies on the viewer to infer that Coinbase is the solution to the chaos shown.

- The motivation is built through two minutes of visceral, satirical discomfort. By the time
the CTA appears, the viewer is primed to reject the 'fine' status quo.

- For the target audience (tech-curious, disillusioned with traditional finance), this ad will
likely generate positive sentiment as a 'truth-telling' piece of content.

- The sound of dripping water and the sudden burst into song in a grimy bathroom is an
effective, if slightly slow, hook that signals this isn't a standard commercial.

- The satirical message is very clear: the current economic system is failing, yet we
pretend it isn't. However, the connection to how Coinbase solves these specific issues
(inflation, housing, job security) is left entirely to the viewer's imagination.

- The ad positions the brand as a self-aware, bold alternative. While some might find it
cynical, it will likely resonate with its target demographic of tech-savvy, system-skeptical
individuals.
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- The primary CTA is a philosophical challenge ('If everything's fine, don't change
anything') rather than a direct action verb. While intellectually stimulating, it requires the
viewer to infer that 'changing' means 'using Coinbase'.

SUCCESS (WORKING WELL)

- The brand name is centered, large, and high-contrast against the background at the end
of the video.

- The use of satire is exceptionally clear. The juxtaposition of the upbeat musical numbers
with the grim reality of the environment makes the core message—that the status quo is
unacceptable—impossible to miss.

- The repetition of the phrase 'Everything's fine' ensures that the viewer remembers the
ironic premise of the advertisement.

- The high production value, catchy music, and visceral imagery of urban decay create a
strong emotional response, ranging from amusement to a sense of shared frustration.

- The tone aligns well with Coinbase's positioning as a disruptive, forward-thinking
financial brand that challenges traditional institutions.

- As someone living in a major city and managing a household budget, the depictions of
rising costs and infrastructure issues feel very relevant.

- The ad builds tension through increasingly absurd scenarios of decay, culminating in a
moment of silence and the final brand reveal.

- The ad positions the brand as 'on the side' of the frustrated consumer, which likely
generates positive sentiment among its target demographic of tech-savvy skeptics.

- The sound of dripping water and the sudden, unexpected singing from the man in the
bathroom immediately pique curiosity.

- The choreography, rapid scene changes, and catchy lyrics maintain a high level of
engagement throughout the entire duration.
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Score Matrix

e Daniel Lena Ethan Nina Mark
Criterion

Brooks Park Murray Chowdhury Reynolds
Cta Clarity 71 71 59 76 80
M
essage . 93 83 83 83 90
Comprehension
M
essagg 37 35 25 23 50
Persuasion
E i I
motiona 88 88 85 86 1
Connection
Brand Awareness 65 61 56 74 66
Attention Capture 20 83 92 92 93

80-100 65-79 50-64 <50 N/A
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Voice Feedback

Daniel Brooks 74/100  Approved

Male - Senior Consultant (Professional & Business Services) - remote-first -

Seattle, WA (Downtown - renting)

OVERALL RESPONSE

"As a consultant who deals with market trends and strategic planning, I find this
advertisement to be a daring and intellectually stimulating piece of marketing. It
captures the 'zeitgeist' of economic anxiety with surgical precision, using satire to
highlight the absurdity of our current financial climate."

INITIAL IMPRESSIONS
My first thought was that this felt like a high-budget West End production. The
contrast between the upbeat music and the crumbling infrastructure was

immediately engaging and signaled a high level of creative investment.

FINAL THOUGHTS

This is an excellent piece for building brand equity and 'cool factor."! While | would
have liked to see more concrete data or a clearer path to action, the emotional
impact is undeniable. It's the kind of content that starts a conversation in a

boardroom or a coffee shop.

DETAILED BREAKDOWN

Cta Clarity 71/100

WARN Cta Clarity 60/100
The primary call to action is the brand name 'Coinbase' appearing after the

text 'If everything's fine don't change anything.' While the irony is clear, it

lacks a concrete action verb like 'Get Started' or 'Download.'

PASS Cta Visibility 85/100

The brand name is centered, large, and high-contrast against the
background at the end of the video.

PASS Cta Timing 75/100

The CTA is placed at the very end, serving as the punchline to the narrative
arc. This is effective for brand awareness, though it misses the opportunity
for mid-content reinforcement.

WARN Cta Motivation 65/100
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The motivation relies entirely on the viewer's dissatisfaction with the
current economic state. It doesn't offer a low-commitment first step or a
specific benefit of using Coinbase over other platforms.

Message Comprehension 93/100

PASS Message Clarity 90/100

The use of satire is exceptionally clear. The juxtaposition of the upbeat
musical numbers with the grim reality of the environment makes the core
message—that the status quo is unacceptable—impossible to miss.

PASS Key Takeaway Recall 95/100

The repetition of the phrase 'Everything's fine' ensures that the viewer
remembers the ironic premise of the advertisement.

Message Persuasion 37/100

WARN Value Proposition Strength 60/100

While the ad is brilliant at identifying pain points (inflation, job insecurity), it
fails to articulate a concrete value proposition for Coinbase itself. It
assumes the viewer understands how crypto solves these systemic issues.

FAIL Proof Support 30/100

There is no external validation, metrics, or proof provided to support the
idea that Coinbase is a viable alternative to the current financial system.

FAIL Objection Handling 20/100

The ad ignores all common objections to cryptocurrency (volatility,
security, complexity), focusing instead on the failures of fiat currency.

Emotional Connection 88/100

PASS Emotional Intensity 95/100

The high production value, catchy music, and visceral imagery of urban
decay create a strong emotional response, ranging from amusement to a
sense of shared frustration.

PASS Emotional Alignment 85/100
The tone aligns well with Coinbase's positioning as a disruptive, forward-

thinking financial brand that challenges traditional institutions.

PASS Personal Relevance 80/100

As someone living in a major city and managing a household budget, the
depictions of rising costs and infrastructure issues feel very relevant.
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PASS Emotional Journey 90/100

The ad builds tension through increasingly absurd scenarios of decay,
culminating in a moment of silence and the final brand reveal.

Brand Awareness 65/100

WARN Brand Recall 50/100

The brand is completely absent for the first 115 seconds of a 122-second
ad. While the ending is impactful, viewers who drop off early will have no
idea who the advertiser was.

WARN Brand Recognition 60/100
The visual style of the ad (gritty, cinematic) does not use Coinbase's

signature blue and white brand assets until the very end, making it hard to

identify the brand during the viewing experience.

PASS Brand Sentiment 80/100
The ad positions the brand as 'on the side' of the frustrated consumer,

which likely generates positive sentiment among its target demographic of
tech-savvy skeptics.

PASS Brand Differentiation 70/100

The ad differentiates Coinbase by not looking like a typical financial
services ad. It avoids the 'happy family in a sunlit kitchen' trope entirely.

Attention Capture 90/100

PASS Opening Hook 85/100
The sound of dripping water and the sudden, unexpected singing from the

man in the bathroom immediately pique curiosity.

PASS Attention Retention 95/100
The choreography, rapid scene changes, and catchy lyrics maintain a high

level of engagement throughout the entire duration.

PASS Engagement Duration 90/100

The 'spectacle' nature of the musical ensures that most viewers will watch
until the end to see how the story concludes.

Lena Park 70/100  Approved

Female - Journalist / Content Writer - New York, NY
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OVERALL RESPONSE

"This is a bold, high-budget piece of brand storytelling that leans heavily into the

'disruptor' archetype. It's a classic example of a company using cultural commentary to

align itself with a frustrated demographic."

INITIAL IMPRESSIONS

My first thought was that this felt like a trailer for a Black Mirror musical. The
production value is top-tier, and the irony is immediately apparent. It's
uncomfortable in a way that's designed to be shared on social media.

FINAL THOUGHTS

It's a 10/10 for creativity and attention capture, but a 4/10 for actual product

persuasion. It will definitely get people talking on X and LinkedIn, which is likely the

goal, but I'd want to see the conversion data before calling it a total success.

DETAILED BREAKDOWN

Cta Clarity

WARN Cta Clarity

The primary message 'lF EVERYTHING'S FINE DON'T CHANGE ANYTHING'
is a clever use of reverse psychology, but it lacks a concrete action verb
like 'Download' or 'Sign Up.' It relies on the viewer to infer that Coinbase is
the solution to the chaos shown.

PASS Cta Visibility
The text is large, centered, and high-contrast (white on a dark, busy
background), making it impossible to miss once it appears.

WARN Cta Timing

The CTA and brand reveal are entirely back-loaded. In a two-minute video,
viewers who drop off before the final five seconds will have no idea what is
being advertised or what to do next.

PASS Cta Motivation

The motivation is built through two minutes of visceral, satirical discomfort.
By the time the CTA appears, the viewer is primed to reject the 'fine' status
quo.

Message Comprehension

PASS Message Clarity
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The core message—that the current economic system is failing despite
official narratives—is delivered clearly through the irony of the musical
format.

PASS Key Takeaway Recall 85/100

The repetition of the 'Everything's fine' mantra makes the ironic takeaway
highly memorable.

Message Persuasion 35/100

FAIL Value Proposition Strength 55/100

While the ad successfully critiques the current system, it fails to articulate
why Coinbase or crypto is a superior alternative. It leads with a 'pain point'
but offers no 'gain point' beyond being 'different.’

FAIL Proof Support 30/100

There is zero external validation or data provided to support Coinbase as a
viable solution to the economic issues depicted.

FAIL Objection Handling 20/100

The ad does not address common objections to crypto (volatility,
complexity, regulation), which are significant barriers for the general
audience it seems to be targeting.

Emotional Connection 88/100

PASS Emotional Intensity 90/100

The production value is exceptional. The contrast between the upbeat
musical theater energy and the grim visual reality creates a powerful,
unsettling emotional response.

PASS Emotional Alignment 80/100

The tone aligns perfectly with Coinbase's 'disruptor' brand identity,
positioning them as the rebellious alternative to a broken establishment.

PASS Personal Relevance 85/100

The ad taps into very real, current anxieties about inflation, housing, and
job security, making it highly relevant to a broad demographic.

PASS Emotional Journey 95/100

The ad has a masterfully executed arc, starting with a minor personal
annoyance and escalating into a societal breakdown, keeping the viewer
engaged throughout.

Brand Awareness 61/100
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WARN Brand Recall 45/100

Because the brand is only revealed at the very end, there is a high risk that
viewers will remember the 'Everything is Fine' song but forget which
company was behind it.

WARN Brand Recognition 50/100

The visual style is cinematic and generic to the 'dystopian musical' genre; it
doesn't use Coinbase's signature blue or specific Ul elements until the final
logo.

PASS Brand Sentiment 70/100

For the target audience (tech-curious, disillusioned with traditional
finance), this ad will likely generate positive sentiment as a 'truth-telling'
piece of content.

PASS Brand Differentiation 80/100

This is a massive departure from traditional financial services advertising,
which usually focuses on stability and trust. It successfully differentiates
Coinbase as a radical alternative.

Attention Capture 83/100

PASS Opening Hook 75/100

The sound of dripping water and the sudden burst into song in a grimy
bathroom is an effective, if slightly slow, hook that signals this isn't a
standard commercial.

PASS Attention Retention 90/100
The constant introduction of new characters, settings, and increasingly
absurd choreography keeps the momentum high for the full duration.

PASS Engagement Duration 85/100

The 'musical' format rewards the viewer for staying until the end to see the
full ensemble performance.

Ethan Murray 67/100 —

Male - Quantitative Analyst - London, UK

OVERALL RESPONSE

"As a quantitative analyst, | find this piece fascinating from a sociological perspective but
frustratingly light on substance. It identifies the correct variables—inflation, housing
costs, and the precariousness of the gig economy—»but offers no model for how
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Coinbase actually mitigates these risks. It's an 'alpha’ play on sentiment rather than
data."

INITIAL IMPRESSIONS

The production value is high, and the satire is biting. The 'Everything's Fine' motif is
a clever representation of the cognitive dissonance required to navigate modern
urban life. It immediately caught my attention because it mirrors the data | see daily

regarding CPl and wage stagnation.

FINAL THOUGHTS

This is a bold brand awareness campaign that will likely win awards for its creativity
and cultural relevance. However, if the goal is to convert a skeptical, data-driven
professional like myself, it needs to move beyond 'vibes' and provide a more
rigorous argument for why crypto is the superior alternative to the failing systems it
so effectively parodies.

DETAILED BREAKDOWN

Cta Clarity 59/100

FAIL Cta Clarity 40/100

The call to action is essentially just the brand name 'coinbase' appearing at
the end. There is no concrete action verb like 'Sign Up' or 'Start Trading',
which leaves the viewer to infer the next step.

PASS Cta Visibility 85/100
The brand logo is centered, high-contrast (white on a dark, busy

background), and occupies the focal point of the final frame.

WARN Cta Timing 60/100

The brand reveal is withheld until the final 5 seconds of a 2-minute video.
While this serves the narrative 'twist', it risks losing viewers before the
brand is even identified.

WARN Cta Motivation 50/100

The motivation is purely reactionary—change for the sake of escaping a
broken system. It doesn't provide a low-friction reason to act now or
explain why Coinbase specifically is the right vehicle for that change.

Message Comprehension 83/100

WARN Message Clarity 75/100
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The satirical message is very clear: the current economic system is failing,
yet we pretend it isn't. However, the connection to how Coinbase solves
these specific issues (inflation, housing, job security) is left entirely to the
viewer's imagination.

PASS Key Takeaway Recall 90/100

The irony of the 'Everything's Fine' refrain is highly memorable and
effectively highlights the pain points of the target audience.

Message Persuasion 25/100

FAIL Value Proposition Strength 45/100

The value proposition is purely negative—it's 'not the current system'. From
a statistical or technical perspective, there's no mention of how crypto or
Coinbase provides a hedge against the inflation depicted.

FAIL Proof Support 20/100
There is zero empirical evidence or third-party validation provided. The ad
operates entirely on emotional resonance and social commentary.

FAIL Objection Handling 10/100

The ad ignores all common objections to crypto (volatility, complexity,
regulation) and focuses solely on the flaws of the fiat system.

Emotional Connection 85/100

PASS Emotional Intensity 95/100

The use of a high-energy musical format to depict a dystopian reality
creates a powerful, jarring emotional experience that is hard to ignore.
PASS Emotional Alignment 80/100

The tone aligns well with Coinbase's positioning as a disruptive alternative
to traditional finance. It taps into the 'anti-establishment' sentiment often
found in the crypto community.

PASS Personal Relevance 85/100

As someone living in London, the depictions of high grocery prices, the 'gig
economy' (Tabby delivery), and the general sense of urban decay are
highly relevant and grounded in current macroeconomic trends.

PASS Emotional Journey 80/100

The video follows a clear arc from individual struggle to a collective,
forced-positivity 'delusion’, ending with a stark call for change.

Brand Awareness 56/100
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WARN Brand Recall 50/100

Because the brand is only revealed at the very end, recall depends entirely
on the viewer watching the full 2 minutes. There are no brand cues in the
first 115 seconds.

WARN Brand Recognition 60/100
The visual identity of the ad (gritty, cinematic, musical) doesn't inherently

scream 'Coinbase' or 'Crypto' until the logo appears. It could easily be an

ad for a charity or a political campaign.

PASS Brand Sentiment 75/100
The ad positions the brand as a self-aware, bold alternative. While some

might find it cynical, it will likely resonate with its target demographic of
tech-savvy, system-skeptical individuals.

FAIL Brand Differentiation 40/100

The ad differentiates crypto from fiat, but it does nothing to differentiate
Coinbase from other exchanges like Binance or Kraken.

Attention Capture 92/100

PASS Opening Hook 90/100
The immediate contrast between the leaking ceiling and the cheerful

singing creates an instant 'hook' of cognitive dissonance.

PASS Attention Retention 95/100
The musical format, fast-paced editing, and escalating absurdity of the

scenes ensure high retention throughout the duration.

PASS Engagement Duration 90/100

The narrative curiosity—waiting to see where this bizarre musical is going—
is a strong driver for watching until the end.

Nina Chowdhury 72/100  Approved

Female - Quantitative Analyst - London, UK

OVERALL RESPONSE

"As a quantitative analyst, I'm trained to look past the surface-level noise, but this ad is a
masterclass in highlighting systemic decay through satire. The 'everything is fine' refrain
perfectly captures the inertia we see in traditional financial structures."

INITIAL IMPRESSIONS
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The juxtaposition of the musical cheer with the urban decay is jarring and very
effective at highlighting cognitive dissonance. Seeing a £15.99 price tag for fish
fingers is a visceral data point that immediately grounds the satire in our current
economic reality.

FINAL THOUGHTS

It's a high-quality piece of creative that will certainly start conversations in the City.
It appeals to my sense of community and my desire for excellence, even if it leaves
my analytical side wanting more concrete details on the product's utility.

DETAILED BREAKDOWN

Cta Clarity 76/100

WARN Cta Clarity 65/100

The primary CTA is a philosophical challenge ('If everything's fine, don't
change anything') rather than a direct action verb. While intellectually
stimulating, it requires the viewer to infer that 'changing' means 'using
Coinbase'.

PASS Cta Visibility 90/100
The text is large, high-contrast (white on dark background), and centered,

making it impossible to miss at the end of the video.

PASS Cta Timing 80/100
The CTA appears at the emotional and narrative climax of the musical

number, reinforcing the message when viewer engagement is highest.

PASS Cta Motivation 70/100

The motivation is driven by irony. By showing a clearly broken world and
calling it 'fine', the ad creates a strong psychological push for the viewer to
seek an alternative.

Message Comprehension 83/100

PASS Message Clarity 80/100

The satirical message is very clear: the current economic and social status
quo is failing, and complacency is the enemy. The use of a musical format
makes the 'fine' narrative feel appropriately absurd.
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PASS Key Takeaway Recall

The repetitive and catchy nature of the song ensures that the 'Everything is
fine' irony sticks with the viewer, making the takeaway about the need for
change highly memorable.

Message Persuasion

FAIL Value Proposition Strength

While the ad is a brilliant critique of the status quo, it fails to articulate why
Coinbase or crypto is the specific solution. It relies entirely on being the
'alternative' without defining its own value.

FAIL Proof Support

As a quantitative analyst, | find the total lack of data or proof points
concerning. There are no metrics or evidence provided to support the
brand's efficacy as a financial alternative.

FAIL Objection Handling

The ad ignores all common objections to crypto (volatility, complexity,
regulation) and focuses solely on attacking the existing system.

Emotional Connection

PASS Emotional Intensity

The emotional contrast is visceral. The upbeat, Broadway-style production
set against a backdrop of urban decay creates a powerful sense of
cognitive dissonance.

PASS Emotional Alignment

The tone aligns well with Coinbase's positioning as a disruptive, forward-
thinking brand that isn't afraid to challenge traditional institutions.

PASS Personal Relevance

As a London resident, the depictions of the cost-of-living crisis, high
grocery prices, and urban neglect are highly relevant and hit close to home,
even for an affluent professional.

PASS Emotional Journey

The ad builds beautifully from individual domestic struggles to a massive,
collective delusion, ending with a sharp, sobering punchline.

Brand Awareness

PASS Brand Recall
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The brand is only revealed at the very end. While this makes for a strong
narrative 'reveal,' it risks losing viewers who don't watch until the final
seconds.

PASS Brand Recognition 80/100

The Coinbase wordmark is clear and uses its signature minimalist
aesthetic, which stands out against the cluttered, gritty visuals of the ad.

PASS Brand Sentiment 75/100

The ad positions the brand as a champion for those who see the truth
about the economy, which will likely generate positive sentiment among its
target 'disruptor' audience.

PASS Brand Differentiation 80/100

By taking a bold political and social stance, Coinbase differentiates itself
from traditional financial institutions that typically use safe, conservative

messaging.
Attention Capture 92/100
PASS Opening Hook 95/100

The immediate transition from a grim, leaky ceiling to a man bursting into
song is an excellent hook that signals high production value and narrative
intrigue.

PASS Attention Retention 90/100

The musical format, quick cuts, and escalating scale of the dance numbers
keep the pacing tight and the viewer engaged throughout the two-minute
duration.

PASS Engagement Duration 90/100

The 'reward' for watching is the increasingly absurd scenarios, which
successfully drives the viewer toward the final message.

Mark Reynolds 78/100  Approved

Male - Quantitative Analyst - London, UK

OVERALL RESPONSE

"As someone who spends my days looking at market inefficiencies and building systems,
| found this ad incredibly sharp. It uses a musical format—something usually associated
with joy—to highlight the absolute breakdown of the systems we rely on. It’s a very
'‘London' ad, and it hits home."
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INITIAL IMPRESSIONS

At first, | thought it was a trailer for a new dark comedy series. The production value
is high, and the 'Everything is Fine' hook is brilliantly ironic. It caught my attention
immediately because it didn't look like a typical financial services ad.

FINAL THOUGHTS

This is a gutsy move for Coinbase. They aren't selling features; they're selling a
perspective. For a tech-savvy, pragmatic audience like mine, it works because it
acknowledges the 'elephant in the room' regarding inflation and systemic decay. It's
the kind of content I'd actually share in a Slack channel with my dev team.

DETAILED BREAKDOWN

Cta Clarity 80/100

WARN Cta Clarity 70/100

The CTA is a clever bit of reverse psychology: 'If everything's fine, don't
change anything.' While it's conceptually sharp, it lacks a direct action verb
like 'Download' or 'Sign up,' which might leave less tech-savvy viewers
wondering what the next step is.

PASS Cta Visibility 85/100
The branding and final message are high-contrast and centered. The

Coinbase logo is unmistakable against the street background.

PASS Cta Timing 90/100
The timing is perfect. It waits for the emotional peak of the musical number

to conclude before delivering the punchline and the brand reveal.

PASS Cta Motivation 75/100

The motivation is driven by the stark contrast between the 'everything is
fine' lyrics and the visual decay. It creates a strong 'itch' to seek an
alternative to the status quo.

Message Comprehension 90/100

PASS Message Clarity 85/100

The satire is biting and clear. The message is that the current financial and
social system is failing, and ignoring it is absurd. Coinbase positions itself
as the logical alternative to this 'fine' mess.

PASS Key Takeaway Recall 95/100
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The 'Everything is Fine' refrain is an earworm. It's impossible to miss the
irony, making the takeaway about systemic failure very memorable.

Message Persuasion 50/100

WARN Value Proposition Strength 60/100

While the ad is great at pointing out the problem (the 'broken' system), it
doesn't explicitly explain how Coinbase or crypto solves these specific
issues (like housing or trash). It relies on the viewer to make that leap.

FAIL Proof Support 40/100
As a Quant, | notice the total lack of data. There are no metrics on crypto
performance or Coinbase's security. It's purely an emotional/narrative play.

WARN Objection Handling 50/100

It doesn't address common objections to crypto (volatility, complexity). It
assumes the viewer is already frustrated enough with fiat systems to look

elsewhere.
Emotional Connection 91/100
PASS Emotional Intensity 90/100

The intensity is high. It taps into a very real sense of British 'stiff upper lip'
frustration and turns it into a surreal, high-energy musical.

PASS Emotional Alignment 85/100

The tone is disruptive and rebellious, which aligns perfectly with the
'crypto-native' brand identity of Coinbase.

PASS Personal Relevance 95/100

Living in London, the references to the cost of living, the gig economy
(Tabby/Deliveroo parody), and the general state of infrastructure are
incredibly relevant.

PASS Emotional Journey 95/100

The arc from domestic annoyance to societal collapse, all while maintaining
the upbeat musical facade, is masterfully executed.

Brand Awareness 66/100

WARN Brand Recall 50/100

The brand is completely absent until the final 5 seconds. While the story is
memorable, viewers might remember the 'Everything is Fine' song without
necessarily associating it with Coinbase.
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WARN Brand Recognition 60/100
There are no signature brand colors or assets used throughout the video. It

looks like a high-end film production, not a 'Coinbase' ad, until the reveal.

PASS Brand Sentiment 80/100
It positions the brand as the 'smart' choice for people who see through the
nonsense. It builds a sentiment of shared frustration and intelligence.

PASS Brand Differentiation 75/100

By attacking the entire financial status quo rather than just other crypto
exchanges, Coinbase differentiates itself as a systemic alternative.

Attention Capture 93/100

PASS Opening Hook 90/100
The rhythmic dripping and the sudden burst into song are immediately

engaging. It subverts expectations of a 'gritty' drama within seconds.

PASS Attention Retention 95/100
The choreography, the changing locations, and the escalating absurdity

keep the viewer locked in. It feels like a high-budget music video.

PASS Engagement Duration 95/100

The song's progression and the 'Easter eggs' (like the 'Tabby' delivery
boxes) reward full viewing.
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