
Focus Group Report 12/01/2026

Full Archive — Complete question-by-question analysis and individual voice perspectives

What Was Tested Video

Video Coinbase advertisement
text/uri-list URL

Coinbase ad, If everything is fine, then don’t change anything at

all.

Research Context

Research Context

OBJECTIVE

Position Coinbase as a necessary alternative to a failing traditional financial system and

increase brand awareness.

CHANNEL

TV commercials, YouTube ads, Social
Media (X, Instagram)

CONTEXT NOTES

"High-budget, cinematic musical style with heavy use of irony and satire; requires high

attention span."

CONTENT TESTED

This high-budget, cinematic musical advertisement uses dark irony and satire to

depict a crumbling society where citizens sing an upbeat song about how

'everything is just fine.' Scenes of leaking ceilings, trash-filled streets, hyperinflatio…
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Executive Summary

OVERALL SCORE

7.1/10

Overall

Sentiment Breakdown

Positive: 4 (57%) Neutral: 1 (14%) Very Positive: 2 (29%)

Score Distribution

0.3-0.6 14%

0.6-1.0 86%

Question Score Overview

What's your immediate first impressio… ✓ 0.0/10

What stands out to you most about thi… ✓ 0.0/10

How does this content make you feel? ✓ 0.0/10

After seeing this, was it crystal cle… 5.5/10

Did the call-to-action jump out at yo… 7.2/10

Did the call-to-action appear at the … ✓ 7.7/10

Did this make you feel motivated to t… 5.5/10

What do you think this was trying to … ✓ 8.3/10

If you had to tell a friend what this… ✓ 8.1/10

What problem does this solve for you,… 5.5/10

Did you find the claims in this convi… ⚡ 4.6/10

Did anything make you hesitate or thi… ⚡ 4.7/10

How strongly did this make you feel s… ✓ 7.9/10
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When you think about this brand's per… 7.3/10

Does this feel like it was made for s… 7.9/10

Did this take you on any kind of jour… ✓ 7.9/10

Without looking back at it, do you re… ✓ 8.1/10

When you saw this, could you tell rig… 5.7/10

After seeing this, how do you feel ab… 7.4/10

What made this brand stand out to you… ✓ 8.3/10

What grabbed your attention right at … ✓ 7.9/10

Did you feel engaged the whole way th… ✓ 8.1/10

Did you find yourself wanting to watc… ✓ 8.0/10

Musical theater is a polarizing genre… ✓ 0.0/10

The ad vividly illustrates the 'probl… ✓ 0.0/10

Which specific scenario in the video—… ✓ 0.0/10

If you saw a friend share this on soc… ✓ 0.0/10

Does the use of high-concept satire m… ✓ 0.0/10

What, if anything, feels unclear or c… ✓ 0.0/10

If you could change one thing about t… ✓ 0.0/10

Who might this content NOT work well … ✓ 0.0/10

What concerns or reservations do you … ✓ 0.0/10

Top Takeaways

STRONGEST ASPECTS

• Brand differentiation achieved exceptional scores (mean: 0.84), with unanimous
recognition that the ad radically departs from both traditional finance advertising ('glass
conference rooms') and typical crypto marketing ('Matt Damon/Lambos'). Participants
explicitly identified Coinbase as the only brand 'telling the truth' about economic reality.

• Emotional engagement and attention retention scored strongly (means: 0.82 and 0.86
respectively), with the 'strategic realignment' layoff scene emerging as the universal
emotional peak. The musical format created sustained engagement, with participants
actively seeking 'easter eggs' throughout—critical for the high-attention-span
requirement.

• Message clarity and brand recall exceeded thresholds (means: 0.83 and 0.81),
demonstrating the satirical approach successfully communicates the core positioning:
traditional finance is failing, Coinbase is the alternative. The 'earworm' quality and stark
end-card lock in brand attribution despite minimal early branding.
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• Opening hook effectiveness (mean: 0.82) validates the creative strategy for target
channels. The leaking ceiling combined with cheerful singing creates immediate cognitive
dissonance that disrupts scroll behavior and demands resolution—essential for TV,
YouTube, and social media environments.

WEAKEST ASPECTS

• Value proposition strength scored below threshold (mean: 0.55), revealing a critical gap
between problem identification ('10/10') and solution demonstration. Participants
consistently questioned how crypto specifically solves depicted problems (leaky roofs,
expensive groceries, layoffs). The ad 'sells hope rather than features.'

• Proof/support received the lowest scores (mean: 0.46) with significant divergence. The
ad deliberately eschews data, charts, and testimonials, relying entirely on
emotional/observational validation. This works for crypto-believers but fails to persuade
skeptics—Henry Lawson and Minh Tran explicitly noted the absence of evidence.

• CTA clarity fell below threshold (mean: 0.55), with the reverse-psychology approach ('If
everything's fine, don't change anything') working for crypto-literate audiences but
confusing mainstream viewers. No specific action directive (download app, buy Bitcoin) is
provided.

• Objection handling scored poorly (mean: 0.46), with crypto volatility identified as the
'elephant in the room' that the ad completely ignores. The rhetorical reframing—attacking
status quo safety rather than defending crypto stability—was praised by believers but
criticized as 'intellectually dishonest' by skeptics.

Key Insights

CROSS-QUESTION PATTERNS

• Problem-solution gap appears across value proposition, proof/support, objection
handling, and closing confusion questions: Participants consistently praised problem
identification while criticizing the logical leap to crypto as the solution. This represents the
ad's central strategic limitation.

• Crypto familiarity predicts response patterns: Across CTA clarity, proof/support, and
objection handling, participants with existing crypto conviction (Ethan Palmer, Caleb
Turner) scored significantly higher than skeptics (Henry Lawson, Minh Tran). The ad
reinforces believers rather than converting skeptics.

• Professional anxiety targeting resonates universally: The 'strategic realignment' layoff
scene was cited as the emotional peak across first impression, emotional intensity,
personal relevance, and suggested questions. This precise targeting of tech-industry
vulnerability demonstrates sophisticated audience understanding.

• Entertainment value transcends advertising perception: Across attention retention,
engagement duration, and brand differentiation questions, participants described the
content as 'entertainment' rather than 'advertising'—comparing it to Black Mirror, indie
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films, and West End productions. This supports organic sharing potential on target social
channels.

Actionable Recommendations

• Add a brief 'solution state' visual before the end-card: Participants converged on this
recommendation—a split-second glimpse of a phone screen showing a successful
transaction, stable balance, or green chart would bridge the gap between problem and
solution without undermining satirical impact.

• Develop companion content for lower-funnel conversion: The ad excels at brand
awareness but lacks conversion power. Create follow-up assets that explain the
mechanism (how crypto hedges inflation) with data and testimonials to address the proof
gap identified by skeptical participants.

• Consider adding subtle mid-content branding for social media deployment: The end-
card-only branding strategy risks zero attribution for early drop-offs. A brief logo
watermark or brand mention at the 30-second mark would provide insurance for scroll-
heavy environments while preserving the reveal impact.

• Prepare response strategy for volatility scenarios: Multiple participants flagged
reputational risk if crypto markets crash during the campaign. Develop contingency
messaging that acknowledges volatility while reinforcing the long-term thesis to protect
brand credibility.

• Test with mainstream audiences before broad deployment: The ad's effectiveness
correlates strongly with existing crypto familiarity. Conduct additional research with
crypto-naive audiences to validate whether the implicit value proposition translates
beyond the target demographic.
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Question Details

What's your immediate first impression of this content?

Participants universally praised the ad's cinematic production quality and bold creative
approach, with consistent comparisons to prestige entertainment rather than advertising.
The deliberate juxtaposition of cheerful musical theater against dystopian imagery
resonated strongly across all demographics and geographies—from Berlin to San
Francisco to London. This suggests the creative strategy successfully transcends cultural
boundaries while maintaining emotional impact. The unanimous recognition of the ad as
'different' from category norms indicates strong differentiation potential for brand
awareness objectives.

REPRESENTATIVE QUOTES

""The production quality is surprisingly high—the lighting and color grading feel very
cinematic, almost like a short film you'd see at an indie festival." — Minh Tran (66ca01f2)"

""It hits hard. It's got that high-production, cinematic vibe—feels more like a Black Mirror
trailer than a fintech ad." — Ethan Palmer (5ea711ad)"

""Es ist super zynisch, aber der Vibe trifft genau das Gefühl, das wir hier gerade alle
haben." — Lukas Neumann (80df4345)"

What stands out to you most about this content?

The creative juxtaposition emerged as the unanimous standout element, with every
participant identifying the contrast between cheerful musical format and dystopian
content as the ad's defining feature. The 'strategic realignment' layoff scene resonated
particularly strongly with tech industry participants, suggesting the ad successfully
targets professional anxieties specific to the target demographic. The consistent
comparison to the 'This is Fine' meme indicates the ad taps into existing cultural
shorthand for economic denial, potentially enhancing shareability and organic reach on
social media channels.

REPRESENTATIVE QUOTES

""The juxtaposition. You have this upbeat, almost Broadway-style choreography and
melody, but the lyrics and visuals are purely dystopian. It's basically the 'This is Fine'
meme turned into a two-minute musical." — Minh Tran (66ca01f2)"

""The corporate jargon scene. 'Strategic realignment means I get to work for myself.' I've
sat in meetings where HR uses those exact euphemisms. It's painfully accurate." — Henry
Lawson (43dca990)"
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""Die Diskrepanz zwischen der Musik und dem Bild... das ist schon stark gemacht. Und
dass es absolut *nicht* wie typische Krypto-Werbung aussieht." — Lukas Neumann
(80df4345)"

How does this content make you feel?

The ad successfully generates a complex emotional response combining validation,
anxiety, and dark humor across all participants. This emotional cocktail appears
strategically effective: participants feel understood in their economic frustrations (building
brand affinity) while experiencing enough discomfort to consider action. The 'gallows
humor' framing allows the brand to address serious topics without alienating viewers,
positioning Coinbase as a sympathetic ally rather than an opportunistic fear-monger. This
emotional engagement supports the brand awareness objective by creating memorable,
shareable content.

REPRESENTATIVE QUOTES

""A mix of validation and anxiety. It's funny in a dark way, but it validates that gnawing
feeling that the 'legacy system'—whether that's housing, jobs, or money—is full of bugs
and we're just ignoring them." — Caleb Turner (48238582)"

""Amused, but in a cynical sort of way. It's that classic British gallows humour—laughing
because the alternative is crying." — Henry Lawson (43dca990)"

""Ein bisschen bedrückt, ehrlich gesagt. Es ist lustig, aber es bleibt einem im Hals
stecken, weil es wahr ist." — Lukas Neumann (80df4345)"

After seeing this, was it crystal clear what you're supposed to do next? Did

the action feel specific and obvious, or vague and confusing?

5.5/10

The CTA clarity scores fall below the 0.75 pass threshold (mean: 0.55), indicating a
significant weakness for conversion-focused objectives. However, this appears to be a
deliberate strategic choice: the ad prioritizes brand positioning over direct response. For
the stated objective of 'brand awareness,' this may be acceptable, but participants
consistently noted the gap between problem identification and actionable solution.
Recommendation: If the campaign includes lower-funnel touchpoints, this awareness
piece works; if standalone, consider adding a clearer directive for mainstream audiences.

REPRESENTATIVE QUOTES

""Es gab keinen Button, keinen Link, keine direkte Aufforderung wie 'Kauf Bitcoin'." —
Lukas Neumann (80df4345)"

""The call to action is implicit, not explicit. It ends with 'Coinbase,' but it doesn't tell a new
user what to do." — Aaron Thompson (46263dbe)"
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""It's telling me that if I'm sick of the status quo, Coinbase is the pivot. It's clear to *me*,
but maybe not to someone who doesn't understand the crypto value prop already." —
Ethan Palmer (5ea711ad)"

Did the call-to-action jump out at you, or did you have to hunt for it? Could

you spot it immediately or did it blend into everything else?

7.2/10

CTA visibility scores show a bimodal distribution: participants who watched to completion
found the end-card highly impactful (0.85-0.95), while those considering partial viewing
scenarios rated it lower (0.4-0.58). The creative choice to withhold branding until the final
seconds is high-risk/high-reward—it maximizes impact for engaged viewers but provides
zero brand attribution for early drop-offs. For TV and YouTube pre-roll (where skip rates
are high), this is a concern. For social media where users choose to watch, it's less
problematic. Mean score of 0.72 just meets the pass threshold.

REPRESENTATIVE QUOTES

""The text at the end was stark. White text, black background, silence. You can't miss it
because it cuts the music." — Caleb Turner (48238582)"

""The logo at the end is clear enough, but there's no button, no URL, no specific
directive." — Aaron Thompson (46263dbe)"

""The text at the end pops, especially with the silence after all that noise. It forces you to
read it." — Ethan Palmer (5ea711ad)"

Did the call-to-action appear at the right moment? Was it too early (before

you understood the offer), too late (you might have scrolled away), or just

right?

7.7/10

CTA timing received strong scores (mean: 0.79, exceeding 0.7 pass threshold), with
participants unanimously praising the narrative logic of the end placement. The musical
structure creates a natural build-up that 'earns' the brand reveal, and earlier placement
would have undermined the satirical impact. This validates the creative strategy: the
timing serves the storytelling, which in turn serves the brand positioning objective. The
only caveat is the dependency on full viewing—timing is perfect for those who watch to
completion, irrelevant for those who don't.

REPRESENTATIVE QUOTES

""Das Timing war perfekt. Man baut diese ganze Frustration auf, steigert das Chaos, und
dann – Zack – Stille und das Logo." — Lukas Neumann (80df4345)"

""You needed the build-up of the absurdity before the punchline landed. If they dropped it
earlier, it wouldn't have earned the payoff." — Caleb Turner (48238582)"
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""It comes right at the climax of the chaos, which works pacing-wise. The text 'If
everything's fine, don't change anything' is the real hook." — Aaron Thompson
(46263dbe)"

Did this make you feel motivated to take action right now, or did it feel like

something you could easily put off? What would have made you more likely

to click?

5.5/10

CTA motivation scores fall below the pass threshold (mean: 0.55), indicating the ad is
more effective at brand building than direct conversion. Participants consistently
described it as motivating 'reflection' or 'mindset shift' rather than immediate action. This
aligns with the stated objective of brand awareness but represents a limitation for lower-
funnel metrics. The ad successfully validates existing crypto holders' beliefs but may not
convert skeptics. For a full-funnel campaign, this awareness piece should be paired with
more action-oriented follow-up content.

REPRESENTATIVE QUOTES

""Es motiviert eher zum Nachdenken als zum sofortigen Handeln. Ich werde jetzt nicht
sofort die App aufreißen." — Lukas Neumann (80df4345)"

""It motivates me to agree with the problem, but I'm skeptical about the solution... does
buying crypto fix the bin collection?" — Henry Lawson (43dca990)"

""It definitely motivates me to check my portfolio or maybe finally move more assets out
of fiat. It's not an impulse buy trigger, it's more of a 'wake up call' trigger." — Ethan Palmer
(5ea711ad)"

What do you think this was trying to tell you? Was there anything confusing

about the message?

8.3/10

Message clarity scores are strong (mean: 0.83, exceeding 0.8 pass threshold), with
participants demonstrating clear comprehension of the core positioning: traditional
finance is failing, Coinbase/crypto is the alternative. The 'gaslighting' narrative—being told
everything is fine when it clearly isn't—resonated universally. However, participants
consistently noted the gap between problem clarity and solution clarity. The ad excels at
the 'why' (why you need an alternative) but leaves the 'how' (how crypto specifically
helps) to viewer inference. This is acceptable for brand awareness but limits conversion
potential.

REPRESENTATIVE QUOTES

""The message is loud and clear: The current financial and economic operating system is
deprecated and failing. Stop pretending 'everything is fine' and switch to the new system
(crypto)." — Caleb Turner (48238582)"

""The message is crystal clear: The traditional financial system is failing us, gaslighting us
into thinking it's okay, and we need an upgrade." — Ethan Palmer (5ea711ad)"
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""Die Message ist laut und deutlich: Das traditionelle Finanzsystem funktioniert für
normale Leute nicht mehr... Das 'Warum' ist super klar, das 'Wie' fehlt komplett." — Lukas
Neumann (80df4345)"

If you had to tell a friend what this was about, what would you say were the

main points?

8.1/10

Key takeaway recall scores are strong (mean: 0.83, exceeding 0.75 pass threshold),
indicating high message stickiness. Participants could articulate the core narrative with
ease and consistency, using similar language ('exit ramp', 'system update', 'gaslighting').
The musical format appears to aid memorability, with the ironic juxtaposition creating a
memorable hook. This supports the brand awareness objective—the message is not only
understood but easily communicable, enhancing word-of-mouth potential and social
sharing.

REPRESENTATIVE QUOTES

""The world is on fire, your money is worth less every day, corporate jobs aren't safe, but
we're all pretending it's fine. Coinbase is the exit ramp." — Ethan Palmer (5ea711ad)"

""I'd tell a friend it's a satire video mocking how we're all gaslighting ourselves about the
economy—inflation, bad housing, layoffs—while everything crumbles. And then Coinbase
drops the mic at the end." — Caleb Turner (48238582)"

""Kernpunkt: Fiat ist kaputt, Zeit für ein Update." — Lukas Neumann (80df4345)"

What problem does this solve for you, and did it make you feel like this was

the right solution?

5.5/10

Value proposition scores fall below the pass threshold (mean: 0.55), revealing a critical
gap in the creative strategy. While problem identification is universally praised ('10/10'),
the solution proposition relies on emotional resonance rather than logical demonstration.
Participants questioned whether crypto actually solves the depicted problems (leaky
roofs, expensive groceries, layoffs). The ad 'sells hope' rather than features, which works
for brand affinity but may not convert skeptics. For the brand awareness objective, this is
acceptable; for conversion, additional content explaining the mechanism would be
needed.

REPRESENTATIVE QUOTES

""The problem identification is 10/10. Inflation and inefficiency are massive pain points.
But the solution... as a quant, I need data. Crypto is volatile." — Henry Lawson
(43dca990)"

""It validates my frustration with the economy, which is strong emotionally. But as a value
prop? It's weak on specifics." — Minh Tran (66ca01f2)"
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""Sie verkaufen keine Features, sondern Hoffnung auf ein besseres System." — Lukas
Neumann (80df4345)"

Did you find the claims in this convincing? Was there anything that made

you think "I believe that" or "I'm not sure about that"?

4.6/10

Proof/support scores show significant divergence (mean: 0.46, below 0.5 warning
threshold), with a bimodal distribution between those who accept emotional validation as
proof and those who require traditional evidence. The ad deliberately eschews data,
charts, and testimonials in favor of 'showing reality.' This works for audiences who already
share the economic pessimism and crypto conviction but fails to persuade skeptics. For
brand awareness among the target demographic (tech-savvy millennials already skeptical
of traditional finance), this may be sufficient; for broader audience conversion, it's a
limitation.

REPRESENTATIVE QUOTES

""Zero proof. It relies entirely on shared cultural sentiment. There's no data, no features,
no user testimonials." — Minh Tran (66ca01f2)"

""Es gab null Beweise. Keine Charts, keine Daten. Nur Vibes." — Lukas Neumann
(80df4345)"

""The proof is in the grocery store scene. £15 for fish fingers? That's barely an
exaggeration. The visual evidence resonates with reality." — Ethan Palmer (5ea711ad)"

Did anything make you hesitate or think "yeah, but..." while watching this?

How well did it address those concerns?

4.7/10

Objection handling scores are weak (mean: 0.46, below 0.5 warning threshold), with
participants consistently identifying crypto volatility as the elephant in the room. The ad's
strategy is to reframe rather than address—attacking the safety of the status quo rather
than defending crypto's stability. This rhetorical pivot works for some (particularly those
already crypto-positive) but feels 'dishonest' to skeptics. For brand awareness, this may
be acceptable; for conversion of skeptics, it's a significant gap. The ad essentially
preaches to the choir rather than converting non-believers.

REPRESENTATIVE QUOTES

""Mein größter Einwand wäre: 'Ja okay, aber Bitcoin crasht auch ständig.' Das Video
adressiert das gar nicht." — Lukas Neumann (80df4345)"

""It completely ignores the objection that crypto is also volatile. They're pointing out that
fiat is unstable, which is fair, but they don't address why crypto is safer." — Minh Tran
(66ca01f2)"
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""This ad flips the script and says, 'You think crypto is risky? Look at your current reality.'
It handles the objection by attacking the safety of the status quo. Pretty smart pivot." —
Ethan Palmer (5ea711ad)"

How strongly did this make you feel something? Was there a moment that

really hit you emotionally?

7.9/10

Emotional intensity scores are strong (mean: 0.82, exceeding 0.7 pass threshold), with the
'strategic realignment' layoff scene emerging as the universal emotional peak. This
scene's resonance with tech industry participants is particularly notable given the target
demographic. The ad successfully triggers visceral emotional responses through specific,
relatable scenarios rather than abstract messaging. This emotional engagement is critical
for brand awareness objectives—memorable emotional experiences drive recall and
sharing. The ad effectively converts economic anxiety into brand affinity.

REPRESENTATIVE QUOTES

""The 'strategic realignment' scene with the office workers carrying boxes really hit me.
I've seen people get let go at startups. The forced smile on the guy's face... that was
intense." — Minh Tran (66ca01f2)"

""Pretty high. The scene with the grocery store prices and the 'strategic realignment'
layoff box really landed. I've seen those boxes on desks at work." — Caleb Turner
(48238582)"

""It definitely spiked my blood pressure a bit. The scene with the guy trying to work while
his ceiling leaks... that feeling of helplessness is visceral." — Ethan Palmer (5ea711ad)"

When you think about this brand's personality, did the emotions you felt

while watching this fit with what you'd expect from them?

7.3/10

Emotional alignment scores are solid (mean: 0.75, meeting 0.75 pass threshold), though
with some divergence. The ad successfully positions Coinbase as a 'smart challenger'
rather than a 'safe utility,' which aligns with the brand awareness objective of positioning
crypto as a necessary alternative. However, some participants noted tension between this
rebellious tone and Coinbase's positioning as the 'adult in the room' for mainstream
adoption. This represents a strategic choice: the ad prioritizes differentiation over
reassurance, which may energize the base while potentially alienating risk-averse
prospects.

REPRESENTATIVE QUOTES

""Es wirkt rebellisch, aber professionell produziert. Passt gut." — Lukas Neumann
(80df4345)"

""It fits the 'challenger brand' archetype... It's not the 'Moon Lambo' vibe of 2021; it's
grittier, more serious." — Henry Lawson (43dca990)"
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""It feels a bit edgier than I expected from a major exchange. Usually, they want to project
stability and trust. This projects revolution and disruption." — Aaron Thompson
(46263dbe)"

Does this feel like it was made for someone like you? What about it

connects to your life, or what feels off?

7.9/10

Personal relevance scores are strong (mean: 0.77, exceeding 0.7 pass threshold), with
particularly high scores among urban tech workers facing housing affordability and job
security concerns. The ad's targeting is precise for the intended demographic—millennials
and Gen Z in high-cost cities who feel economically squeezed despite professional
success. Higher-income participants still found emotional resonance even when
practically insulated, suggesting the ad taps into universal anxieties rather than just
immediate circumstances. This supports the brand awareness objective by creating
strong identification with the target audience.

REPRESENTATIVE QUOTES

""High relevance. I live in a city where I pay insane rent for old apartments, and I work in
an industry where layoffs are a weekly headline." — Caleb Turner (48238582)"

""Super relevant. I'm literally looking at condo listings in Austin that are overpriced dumps,
worrying about inflation eating my down payment." — Ethan Palmer (5ea711ad)"

""Emotionally relevant, yes; practically, I'm a bit removed from the worst of it." — Henry
Lawson (43dca990)"

Did this take you on any kind of journey emotionally, or did it feel pretty flat

the whole way through?

7.9/10

Emotional journey scores are strong (mean: 0.82, exceeding 0.7 pass threshold), with
participants consistently describing a clear three-act structure: initial amusement,
growing discomfort, and sobering conclusion. The musical format provides natural
escalation, and the abrupt silence at the end creates a powerful moment of reflection.
This narrative arc is critical for the brand awareness objective—it creates a memorable
experience that moves viewers from passive observation to active consideration. The
journey structure also supports message retention and shareability.

REPRESENTATIVE QUOTES

""Es ist wie eine Achterbahnfahrt durch den täglichen Wahnsinn, die am Ende in einer
ruhigen Lösung mündet." — Lukas Neumann (80df4345)"

""It starts off confusing/funny, then gets progressively more uncomfortable as you realize
they're singing about actual misery. By the end, when the music cuts, you feel a bit cold."
— Caleb Turner (48238582)"
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""It starts amusing, gets progressively darker and more chaotic, and ends with a sobering
challenge. Good arc." — Aaron Thompson (46263dbe)"

Without looking back at it, do you remember what brand this was for? What

made it stick—or not stick—in your mind?

8.1/10

Brand recall scores are strong (mean: 0.81, exceeding 0.6 pass threshold), indicating the
creative strategy successfully creates memorable brand association despite withholding
branding until the final seconds. The uniqueness of the approach—musical theater about
economic misery—ensures the ad stands out in memory. The 'earworm' quality of the
music and the stark end-card combine to lock in brand attribution. This directly supports
the brand awareness objective: participants will remember Coinbase as the brand that
'gets it' regarding economic frustration.

REPRESENTATIVE QUOTES

""Coinbase. Absolut hängen geblieben. Weil sie sich trauen, *kein* Tech-Gelaber zu
zeigen, sondern ein gesellschaftliches Statement zu machen." — Lukas Neumann
(80df4345)"

""Coinbase. The ending is minimalist and memorable. It frames them as the only
alternative." — Caleb Turner (48238582)"

""I'll remember it. The song is an earworm. The visual of the dancing delivery drivers and
the exploding street—it sticks." — Aaron Thompson (46263dbe)"

When you saw this, could you tell right away what brand it was from? What

helped you recognize it?

5.7/10

Brand recognition scores are moderate (mean: 0.58, below 0.7 pass threshold), reflecting
the deliberate creative choice to withhold branding until the final reveal. Participants
consistently noted the ad could have been for multiple categories (political, insurance,
challenger bank) until the Coinbase logo appeared. This is a calculated trade-off: the
mystery maintains engagement but risks zero brand attribution for early drop-offs. For TV
and YouTube where full viewing is more likely, this is less problematic; for social media
scroll environments, it's a concern. The strategy prioritizes impact over early recognition.

REPRESENTATIVE QUOTES

""Not until the very end. If you covered the last 5 seconds, it could have been an ad for a
political campaign or an insurance company." — Minh Tran (66ca01f2)"

""Am Anfang dachte ich, es wäre Werbung für eine britische Supermarktkette oder eine
Versicherung." — Lukas Neumann (80df4345)"

""I didn't know it was Coinbase until the very end... The reveal was the hook." — Caleb
Turner (48238582)"
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After seeing this, how do you feel about the brand? Did it leave you with a

positive impression or did anything rub you the wrong way?

7.4/10

Brand sentiment scores are positive (mean: 0.77, exceeding 0.7 pass threshold), with
participants expressing respect for the brand's marketing intelligence and cultural
awareness. The ad successfully positions Coinbase as 'aware' and 'authentic' in contrast
to tone-deaf competitors. However, some participants noted a gap between appreciating
the marketing and trusting the product—the ad builds affinity but may not fully convert to
confidence. For the brand awareness objective, this is a strong outcome: the brand is
perceived positively and differentiated from competitors.

REPRESENTATIVE QUOTES

""Positiv. Es zeigt, dass sie 'in touch' mit der Realität sind und nicht nur im Silicon Valley
Elfenbeinturm sitzen." — Lukas Neumann (80df4345)"

""It makes me respect their marketing team—they have guts. It positions them as a
challenger brand again." — Aaron Thompson (46263dbe)"

""Positive. It makes them look aware. Most brands are tone-deaf right now, acting like
everything is great." — Ethan Palmer (5ea711ad)"

What made this brand stand out to you compared to others you've seen, or

did it feel like it could have been from anyone?

8.3/10

Brand differentiation scores are exceptionally strong (mean: 0.84, exceeding 0.65 pass
threshold), with participants unanimously identifying the ad as radically different from
both traditional finance advertising and typical crypto marketing. The explicit comparisons
to Matt Damon/Lambo crypto ads and glass-conference-room bank ads demonstrate
clear competitive differentiation. The 'negative sell' strategy—focusing on the problems of
the present rather than the promise of the future—is identified as unique in the category.
This strongly supports the brand awareness objective: Coinbase is positioned as the only
brand 'telling the truth' about economic reality.

REPRESENTATIVE QUOTES

""Extrem stark. Andere Exchanges machen Werbung mit Formel 1 oder Matt Damon. Das
hier ist 'Grassroots'-Level Frust." — Lukas Neumann (80df4345)"

""Massive differentiation. Everyone else is doing 'future of money' with sleek 3D graphics
and blue lasers. This is gritty, British, theatrical, and pessimistic about the present." —
Aaron Thompson (46263dbe)"

""Most crypto ads are either Matt Damon telling me to be brave or flashy lambos. This is
gritty, British, ironic, and cynical." — Caleb Turner (48238582)"

What grabbed your attention right at the start, and did it make you want to

keep watching?

7.9/10
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Opening hook scores are strong (mean: 0.82, exceeding 0.75 pass threshold), with the
leaking ceiling emerging as the universal attention-grabber. The combination of relatable
visual misery (anyone who rents knows this feeling) with unexpected cheerful singing
creates immediate cognitive dissonance that demands resolution. Participants described
wanting to 'figure out the tone' and 'see where the joke goes.' This is critical for the target
channels (TV, YouTube, social media) where capturing attention in the first seconds is
essential. The hook successfully disrupts expectations and creates curiosity.

REPRESENTATIVE QUOTES

""Das tropfende Dach und der Typ, der anfängt zu singen. Man fragt sich sofort: 'Ist das
Comedy? Ist das ein Film?'" — Lukas Neumann (80df4345)"

""The dripping ceiling. It's such a visceral, annoying thing that anyone who rents knows.
Then the singing starts and you're like, 'Wait, what is this?'" — Caleb Turner (48238582)"

""The leak. The immediate contrast between the visual of a ruined ceiling and the audio of
a cheerful tune. You want to know what the joke is immediately." — Aaron Thompson
(46263dbe)"

Did you feel engaged the whole way through, or were there moments where

your mind started to wander?

8.1/10

Attention retention scores are excellent (mean: 0.86, exceeding 0.7 pass threshold),
indicating the ad successfully maintains engagement throughout its full duration.
Participants cited visual density (background details, changing prices, easter eggs) and
clever lyrics as reasons for sustained attention. The 'reward for attention' structure—
where careful viewers catch additional jokes and details—creates active rather than
passive viewing. This is particularly important for the high-attention-span requirement
noted in the content context, and suggests the ad will perform well in environments where
viewers choose to engage (social media, YouTube) rather than being forced to (pre-roll).

REPRESENTATIVE QUOTES

""Ich hab durchgehend geschaut. Es gab so viele kleine Details im Hintergrund – die
Ratten, die Preise im Supermarkt, die Gesichtsausdrücke." — Lukas Neumann
(80df4345)"

""Fully engaged. I wanted to catch all the lyrics. They were dropping little easter eggs of
misery in every line." — Caleb Turner (48238582)"

""I watched the whole thing. There's so much detail in the background—the 'Discount
Funerals', the price on the fish fingers changing—you keep watching to catch the easter
eggs." — Aaron Thompson (46263dbe)"

Did you find yourself wanting to watch the whole thing, or were there

moments where you felt like checking out?

8.0/10
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Engagement duration scores are strong (mean: 0.82, exceeding 0.75 pass threshold), with
participants expressing genuine desire to watch to completion rather than obligation. The
musical structure's tempo increase creates natural forward momentum, and several
participants noted the content transcends typical advertising to feel like entertainment.
The mention of sharing to work Slack channels indicates potential for organic
amplification. This supports the brand awareness objective by suggesting the ad will
achieve high completion rates and organic sharing on social media channels.

REPRESENTATIVE QUOTES

""Bis zum Ende. Die Musik baut ja auch auf, das Tempo zieht an. Man wird quasi
mitgerissen bis zum Finale." — Lukas Neumann (80df4345)"

""I'd watch the whole thing. It's entertaining content on its own, not just an ad. I might
even send it to our team Slack channel." — Caleb Turner (48238582)"

""I watched the whole thing. The pacing was fast enough that I didn't get bored. It felt like
a music video, not a commercial." — Ethan Palmer (5ea711ad)"

Musical theater is a polarizing genre; does the 'cheerful singing about misery'

make you feel like the brand is a sympathetic ally or that they are making light of

serious economic struggles?

Participants unanimously interpreted the musical format as sympathetic rather than
dismissive. The critical distinction identified is that the satire targets 'toxic positivity' and
systemic gaslighting rather than the people suffering from economic hardship. By
portraying characters as victims rather than fools, and by mocking the denial rather than
the pain, the ad successfully positions Coinbase as an ally who 'gets it.' This is a
significant creative achievement given the risk of appearing tone-deaf when a tech
company addresses economic struggle through entertainment.

REPRESENTATIVE QUOTES

""Sie machen sich ja nicht über das Leid lustig, sondern über die Absurdität, dass wir so
tun, als wäre alles okay." — Lukas Neumann (80df4345)"

""It feels like they are laughing *with* us, not *at* us... they portrayed them as victims of a
broken system. So, sympathetic ally." — Henry Lawson (43dca990)"

""The satire is clearly punching up at the system, not down at the victims. It validates the
frustration people feel." — Aaron Thompson (46263dbe)"

The ad vividly illustrates the 'problem' (a failing system) but never shows the

'solution' (the product). What do you imagine a 'Coinbase world' looks like in direct

contrast to the scenes in this video?

Participants consistently imagined the 'Coinbase world' as characterized by control,
transparency, efficiency, and autonomy—the inverse of the chaos, opacity, and
helplessness depicted in the ad. This suggests the ad successfully creates a negative
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space that viewers fill with positive crypto attributes. However, this also highlights the gap
identified in value proposition scores: the ad relies on viewers to make this imaginative
leap rather than demonstrating it. For crypto-literate audiences, this works; for
mainstream audiences, the connection may be less automatic.

REPRESENTATIVE QUOTES

""Eine Welt, in der man Kontrolle über sein eigenes Geld hat, ohne Inflation durch
Zentralbanken. Weniger Bürokratie, mehr Transparenz." — Lukas Neumann (80df4345)"

""I imagine a system that is transparent and deterministic. No hidden fees, instant
settlements, no middlemen taking a cut." — Minh Tran (66ca01f2)"

""In a 'Coinbase world', I imagine a system that's just efficient code. No middlemen taking
cuts, instant settlement, transparency." — Caleb Turner (48238582)"

Which specific scenario in the video—the trash-filled streets, the £15 fish fingers,

or the 'strategic realignment' layoffs—felt most uncomfortably close to your own

reality, and how did that affect your view of the brand?

The 'strategic realignment' layoff scene emerged as the universal emotional peak for this
tech-industry-heavy participant group. The recognition of corporate euphemisms
('strategic realignment', 'strategic pivot') created visceral responses, with multiple
participants noting personal experience with tech layoffs. This precise targeting of
professional anxiety—particularly relevant given the 2023-2024 tech layoff environment—
demonstrates sophisticated audience understanding. The effect on brand perception is
positive: Coinbase is seen as understanding the 'modern worker's frustration,' which
builds affinity and trust.

REPRESENTATIVE QUOTES

""The 'strategic realignment' moment. 100%. I've survived a couple of rounds of layoffs at
my company, but watching people pack their desks while HR uses buzzwords like that is
gut-wrenching." — Caleb Turner (48238582)"

""The 'strategic realignment' scene, without a doubt. I work in the City. I've seen teams
wiped out in a morning because of a 'strategic pivot.'" — Henry Lawson (43dca990)"

""Das war erschreckend real. Das hat mir gezeigt: Die Macher dieser Werbung kennen
meine Welt." — Lukas Neumann (80df4345)"

If you saw a friend share this on social media, would you assume they were sharing

it because they like the music, or because they agree with the political/economic

message?

Participants unanimously agreed that social sharing would be driven by the
economic/political message rather than entertainment value. The ad functions as 'social
commentary that happens to be an ad,' making it highly shareable as a statement of
values rather than brand endorsement. This is strategically valuable for the brand
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awareness objective: organic sharing amplifies reach while the brand benefits from
association with the message. The 'meme-ability' factor suggests strong potential for viral
amplification on the target social channels (X, Instagram).

REPRESENTATIVE QUOTES

""Wegen der Message. Die Musik ist nur das Vehikel. Wenn das jemand teilt, dann um zu
sagen: 'Seht ihr? Das System ist am Arsch.'" — Lukas Neumann (80df4345)"

""They'd share it because of the message. It captures the 'everything is broken' sentiment
that's all over tech Twitter and Reddit right now." — Caleb Turner (48238582)"

""Definitely the message. It's a political statement about the economy. If a friend shared
this, it would be with a caption like 'This is 2024 in a nutshell.'" — Ethan Palmer
(5ea711ad)"

Does the use of high-concept satire make you trust Coinbase more as a 'smart'

alternative, or does it make the brand feel too detached from the practicalities of

financial security?

Participants consistently reported that the high-concept satire increases trust in Coinbase
as a 'smart' alternative. The cultural sophistication signals that the brand understands the
macro environment and appeals to the 'intellectual vanity' of the target audience. By
critiquing monetary policy rather than just promoting features, Coinbase positions itself as
a 'partner in wealth preservation' rather than a mere utility. However, some participants
noted the distinction between appreciating smart marketing and trusting product security
—the ad builds brand affinity but may not fully translate to product confidence without
additional proof points.

REPRESENTATIVE QUOTES

""It makes them seem smarter... By using high-concept satire, they're signaling that they
are a sophisticated brand for people who 'get it.'" — Henry Lawson (43dca990)"

""It makes me trust them more as a 'smart' alternative. It shows they understand the
macro environment." — Caleb Turner (48238582)"

""A company that just talks about 'fast transactions' feels like a utility. A company that
critiques the monetary policy feels like a partner in wealth preservation." — Ethan Palmer
(5ea711ad)"

What, if anything, feels unclear or confusing about this content?

The primary confusion identified across all participants is the logical gap between the
vividly depicted problems (inflation, infrastructure decay, job insecurity) and the implied
solution (crypto/Coinbase). The ad assumes viewers already understand and believe in
crypto's value proposition as an inflation hedge. For the target demographic (tech-savvy,
crypto-curious), this assumption may hold; for mainstream audiences, the connection is
not self-evident. This represents the ad's primary limitation for broader audience
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conversion, though it may be acceptable for the stated brand awareness objective among
the target demographic.

REPRESENTATIVE QUOTES

""Die Verbindung zwischen 'Alles ist teuer' und 'Krypto-Wallet' ist ein großer gedanklicher
Sprung, den das Video nicht erklärt." — Lukas Neumann (80df4345)"

""The gap between the problem (inflation, bad infrastructure) and the solution (crypto) is
wide. I don't understand the mechanism." — Minh Tran (66ca01f2)"

""The link between crypto and fixing things like 'trash collection' or 'leaky roofs' is
tenuous. I get it's a metaphor for the financial layer, but a non-tech person might be like,
'How does Bitcoin fix the rats?'" — Caleb Turner (48238582)"

If you could change one thing about this content, what would it be?

Participants converged on a single recommendation: add a brief visual of the 'solution
state' to contrast with the depicted chaos. Suggestions included a phone screen showing
a successful transaction, a green chart, or a stable balance—just enough to anchor the
alternative without undermining the satirical impact. This feedback directly addresses the
value proposition weakness identified earlier. The recommendation is actionable and
could be implemented with minimal disruption to the existing creative: a split-second
insert before or during the end-card would provide the 'crumb of hope' participants
requested.

REPRESENTATIVE QUOTES

""I would add a split-second glimpse of the 'better' world. Just a flash of a phone screen
showing a transaction completing instantly or a savings balance growing." — Minh Tran
(66ca01f2)"

""I'd add a split second of the 'alternative.' Just a flash. Maybe someone paying for
something instantly on their phone without a fee." — Henry Lawson (43dca990)"

""Ich hätte am Ende vielleicht noch einen Satz Text eingeblendet. Sowas wie 'Update your
money' oder 'Exit the system'." — Lukas Neumann (80df4345)"

Who might this content NOT work well for, and why?

Participants consistently identified older generations and conservative investors as
audiences for whom the ad would not work. The chaos, cynicism, and satirical tone that
resonates with millennials and Gen Z would likely alienate those who value stability and
trust traditional institutions. Additionally, Henry Lawson raised a valid concern: people
who are genuinely struggling financially might find a tech company 'dancing about their
poverty' tone-deaf. This suggests the ad is precisely targeted at the 'aspirational
middle'—people who are economically anxious but not destitute—rather than attempting
broad appeal.

REPRESENTATIVE QUOTES
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""This definitely won't work for my parents' generation. They'd find it chaotic and
confusing. They value traditional banks and stability." — Minh Tran (66ca01f2)"

""Older generations... They wouldn't connect the satire to cryptocurrency... Also, people
who are genuinely struggling might find a tech company dancing about their poverty a bit
rich." — Henry Lawson (43dca990)"

""This won't work for older generations or conservative investors who trust the system. If
you think the economy is actually fine, this ad just looks like anarchic noise." — Ethan
Palmer (5ea711ad)"

What concerns or reservations do you have about this content, if any?

The primary concern across all participants is the ad's implicit promise that
crypto/Coinbase represents safety from economic chaos. Given crypto's own volatility,
this positioning could backfire spectacularly if the market crashes shortly after the
campaign runs. The ad 'sells a feeling rather than a guarantee,' which is effective for
brand building but creates reputational risk. Additionally, Aaron Thompson noted that
pegging brand value to system failure is a 'pessimistic long-term bet'—if economic
conditions improve, the brand's relevance could diminish. These concerns don't invalidate
the strategy but highlight the risks inherent in the approach.

REPRESENTATIVE QUOTES

""Wenn der Krypto-Markt morgen crasht, wirkt diese Werbung extrem schlecht gealtert.
Hohes Risiko." — Lukas Neumann (80df4345)"

""My main concern is that it's selling a feeling rather than a product feature. If the market
crashes tomorrow, this ad looks a bit foolish." — Henry Lawson (43dca990)"

""My main concern is that it promises a lot implicitly. If I move my money to Coinbase and
the market tanks 20% next week, this ad feels a bit disingenuous." — Caleb Turner
(48238582)"
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Persona Perspectives

Lukas Neumann

Sentiment: positive

6.9/10

Lukas Neumann is a highly engaged, analytically-minded tech professional who deeply
resonates with the ad's satirical critique of economic dysfunction. He strongly appreciates
the creative execution, emotional authenticity, and differentiation from typical crypto
marketing, particularly the 'grassroots' positioning versus celebrity-driven competitors.
His personal relevance is exceptionally high—the housing crisis, inflation, and tech layoffs
directly mirror his lived experience in Berlin. However, his pragmatic engineering mindset
creates a critical gap: while he validates the problem brilliantly articulated, he questions
whether crypto genuinely solves it and notes the ad's intellectual dishonesty in ignoring
crypto volatility. He recognizes the campaign as brand affinity-building rather than sales
activation, and identifies a significant funnel problem for non-technical audiences who
won't understand the implicit connection between 'the system is broken' and 'use
Coinbase.' The ad succeeds emotionally and culturally but fails on proof, objection
handling, and solution clarity—areas that matter to his analytical nature.

“The 'Strategic Realignment' layoff scene was 'erschreckend real' and demonstrated
that the creators 'know my world.' This moment of recognition—that the brand
understands his specific vulnerabilities—was the emotional peak that built trust
despite his rational skepticism about the solution.”

Minh Tran

Sentiment: positive

6.9/10

Minh Tran is a technically-minded, analytically rigorous 22-year-old software engineer
who appreciates the ad's production quality, satirical structure, and emotional resonance
—particularly its validation of his lived experience as a junior tech worker in San Francisco.
He recognizes the campaign's marketing sophistication and differentiation from typical
fintech advertising. However, his overall assessment is tempered by significant concerns
about the gap between problem identification and solution delivery. Minh separates his
respect for the creative execution from his skepticism about the product itself. He
criticizes the lack of proof points, the absence of a clear mechanism explaining how
crypto solves the identified problems, and the failure to address objections about crypto
volatility. His primary frustration is that the ad 'sells the why but leaves out the how'—it
validates his pain but doesn't demonstrate how Coinbase specifically alleviates it. While
emotionally impacted by the 'strategic realignment' layoff scene, Minh remains a cautious
decision-maker who requires data and functional proof before committing. The ad
succeeds in brand awareness and emotional engagement but falls short on conversion
motivation and value proposition clarity.
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“The 'strategic realignment' scene with office workers carrying boxes hit Minh
viscerally: 'The forced smile on the guy's face while he's losing his livelihood... that was
intense. It felt very real.' This moment demonstrates the ad's emotional power but also
highlights its limitation—it validates his anxiety without offering a credible solution.”

Henry Lawson

Sentiment: positive

6.6/10

Henry Lawson is a sophisticated, analytically-minded quantitative analyst who appreciates
the ad's production quality, cultural authenticity, and bold satirical positioning. He
demonstrates strong engagement with the content's emotional journey and recognizes its
differentiation in the fintech market. However, his professional skepticism creates a critical
gap: while he agrees with the problem diagnosis (systemic economic failure), he remains
unconvinced about the solution (cryptocurrency as a hedge). His core concern is the
logical disconnect between macro-level economic critique and the micro-level product
offering. He values the brand's intellectual positioning and respects its willingness to
challenge the status quo, but requires substantive proof and a clearer vision of how
Coinbase specifically solves the problems depicted. The ad succeeds emotionally and
culturally but fails to bridge the rational justification gap for a data-driven professional.

“'The mechanism of change is unclear... how does me opening a Coinbase account
actually change the systemic issues shown in the video? It's a bit of a logical gap.' This
encapsulates Henry's central tension: intellectual respect for the critique paired with
professional skepticism about the remedy.”

Aaron Thompson

Sentiment: positive

7.2/10

Aaron Thompson is a sophisticated, data-driven Product VP who deeply appreciates the
creative boldness and cultural relevance of this Coinbase advertisement. He recognizes
its exceptional production value, innovative use of satire, and powerful emotional
resonance—particularly the 'Strategic Realignment' scene which hits his professional
vulnerabilities. He praises the brand differentiation, emotional journey, and message
clarity as exceptional. However, his analytical mindset surfaces critical gaps: the CTA
lacks specificity and actionability, the value proposition is emotionally compelling but
functionally incomplete, there's zero proof or evidence provided, and objections around
crypto volatility go unaddressed. Most significantly, he identifies a fundamental problem-
solution bridge that's left to viewer imagination. While the content excels at brand
awareness and cultural commentary, it underperforms on direct response metrics and
conversion clarity. Aaron respects the brand's courage but worries about the long-term
sustainability of positioning Coinbase as a hedge against systemic failure—if the system
stabilizes, the brand's relevance diminishes.
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“The 'Strategic Realignment' scene—the layoffs—hit me hard. I've sat in those
boardrooms. I've had to deliver that news. Seeing it framed as a cheerful dance while
someone packs a box... it cuts deep. It reminds me that in the corporate world, loyalty
is a one-way street. It makes the argument for self-sovereignty (crypto) much stronger
for me personally.”

Samuel Park

Sentiment: neutral

5.0/10

Samuel Park provided no substantive responses to any of the 32 focus group questions.
All responses were marked as "No response" with a confidence level of 0.5 across the
board. As a 30-year-old Financial Analyst with TMT/Fintech focus and strong technical
background (CS & Economics degree), Park's complete non-participation prevents any
meaningful assessment of how the Coinbase advertisement would resonate with this
target demographic. The lack of engagement is particularly notable given that Park's
professional expertise in fintech would typically position him as an ideal respondent for
evaluating a cryptocurrency exchange's positioning against traditional finance. Without
any qualitative or quantitative feedback, it is impossible to determine whether the high-
concept satirical musical approach, the problem-solution framing, or the brand
differentiation strategy would succeed with this persona.

Caleb Turner

Sentiment: very positive

8.3/10

Caleb Turner is a highly engaged, analytically-minded tech professional who finds the
Coinbase ad exceptionally resonant with his demographic and worldview. He
demonstrates strong comprehension of the ad's satirical message, appreciates its
sophisticated approach to brand positioning, and feels personally seen by its depiction of
modern economic anxiety. His technical background enables him to interpret the content
through metaphors of 'deprecated systems' and 'code-as-law,' aligning perfectly with the
ad's core message. Caleb's primary strengths in response are his recognition of emotional
authenticity, brand differentiation from crypto category norms, and the ad's narrative
structure. His key concerns center on the gap between problem identification and solution
delivery—the ad excels at validating the 'why' but leaves the 'how' metaphorical. He also
notes the implicit risk of positioning crypto as a safety hedge when crypto itself is volatile.
Despite these reservations, Caleb respects the marketing maturity and would likely share
the content within his peer network, indicating high social proof potential within his
demographic.

“The 'strategic realignment' moment with the layoff box hit Caleb with particular force:
'I've survived a couple of rounds of layoffs at my company, but watching people pack
their desks while HR uses buzzwords like that is gut-wrenching. Seeing it in the ad
made Coinbase feel like they actually understand the modern worker's frustration.' This
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moment exemplifies the ad's power to activate specific occupational pain points and
position the brand as an empathetic ally.”

Ethan Palmer

Sentiment: very positive

8.7/10

Ethan Palmer is an exceptionally strong fit for this Coinbase campaign. As a 26-year-old
software engineer in Austin experiencing acute financial anxiety (housing costs, inflation,
job market volatility), he finds the ad's satirical critique of systemic economic failure
deeply resonant and personally validating. He appreciates the high production value,
sophisticated irony, and bold positioning that differentiates Coinbase from both traditional
banking and hype-driven crypto marketing. The ad's emotional journey—from absurdist
humor to dystopian reality to silent decision point—effectively engages him throughout.
He recognizes the reverse-psychology CTA as clever and clear to crypto-aware
audiences, though acknowledges it may confuse newcomers. His primary concern is that
the ad sells a philosophical promise ('freedom from a rigged system') rather than
technical guarantees, creating risk if crypto volatility contradicts the stability narrative.
Overall, Ethan sees Coinbase as a 'smart alternative' and 'partner in wealth preservation'
rather than a mere utility, which is exactly the positioning objective.

“The 'strategic realignment' scene hit hardest for Ethan because it directly mirrors his
lived experience in tech layoffs. He said: 'Seeing that corporate euphemism turned into
a dance number... it stings, but it makes me feel like Coinbase gets the volatility of the
modern job market. It reinforces why I need to build my own safety net.' This is the ad's
most powerful moment for this persona—it transforms corporate trauma into
motivation for financial independence.”
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